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Step 2. Demand side focus - Valencia 

TEMPLATES STEP 2. DEMAND SIDE FOCUS FOR 
VALENCIA CITY PROJECT 

 

 

Figure 1. Test materials for step 2 

This step (and its sub-steps) aims to design a proper long-term communication strategy and build an 
involved and durable stakeholders’ community in Valencia. The document is an example of the 
application of the templates to Valencia (Spain) and serves as model for the transferability of the 
Citizen Hub concept. It involves the four sub-steps (from E to H). more information is available in D2.2. 
Guideline for long-term citizen engagement. 

 

 

The list of documents submitted for Step 2 in Valencia is described below: 

 

A. Needs, motivations & barriers .......................................................................................... - 2 - 
A.1. Targeted Buildings .......................................................................................................................... - 2 - 
A.2. Targeted population ....................................................................................................................... - 2 - 

B. Campaign strategy design ................................................................................................. - 3 - 
B.1. Targeted Buildings .......................................................................................................................... - 3 - 
B.2. Targeted Population ....................................................................................................................... - 4 - 

C.Community Building .......................................................................................................... - 6 - 
C.1. Targeted stakeholders .................................................................................................................... - 6 - 

D.Summary .......................................................................................................................... - 7 - 
 

 

 

 

  

https://savethehomes.net/wp-content/uploads/2022/11/StH_WP2_D22_demandEngagement-methodology_20210510Final.pdf
https://savethehomes.net/wp-content/uploads/2022/11/StH_WP2_D22_demandEngagement-methodology_20210510Final.pdf
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Step 2. Demand side focus - Valencia 

A. Needs, motivations & barriers 
Before starting this journey, have your Mapping tables at hand. 

A.1. Targeted Buildings1 

A.2. Targeted population 

 
Figure 2. Demand side mapping and involvement (Valencia city pilot) 

 

  

 

1 This activity was not carried out for the pilot project in Valencia. 
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Step 2. Demand side focus - Valencia 

B. Campaign strategy design 

B.1. Targeted Buildings 

 

 

Figure 3. Communication strategy itinerary according to building typology ‘old’ (Valencia city pilot) 

 

 

Figure 4.- Communication strategy itinerary according to building typology ‘inefficient’ (Valencia city pilot) 
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Step 2. Demand side focus - Valencia 

 

Figure 5.- Communication strategy itinerary according to building typology ‘bad’ (Valencia city pilot) 

 

 

B.2. Targeted Population 

 

 
Figure 6.- Itinerary for things wore out or gone wrong (Valencia city pilot) 
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Step 2. Demand side focus - Valencia 

 

 
Figure 7.- Itinerary for the time of purchasing (Valencia city pilot) 

 

 

 

 

Figure 8.- Itinerary for the time to re-purposing (Valencia city pilot) 
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Step 2. Demand side focus - Valencia 

 

Figure 9.- Itinerary for advantageous financial schemes (Valencia city pilot) 

 

C. Community Building 

C.1. Targeted stakeholders 

 

Table 1.- Spanish Private Sector Demand side AB (Valencia city pilot) 

 
Table 2.- Spanish Public Sector Demand side AB (Valencia city pilot) 

Demand side – Private AB: Building owners and organizations (association of final users and consumers) 
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s Unió de Consumidors de la Comunitat 
Valenciana 

N
B
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 2 associacions, through VCE contacts 

Asociación Valenciana de Consumidores y 
Usuarios (AVACU) 

2 associacions, through IVE contacts 

co
n

d
o

s 2 condominiums, through VRCP members 

SS
 Municipal service asigned to vulnerable 

population in the neighbourhood 

 

Demand side – Public AB: City councils, local governments, and regional/ national organizations such as Public Housing 
Providers or Associations of public condominium members 

Lo
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o
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rn
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Federació Valenciana de Municipis i 
Províncies (FVMP)  

R
eg

io
n

al
 

go
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Conselleria d’Habitatge i Arquitectura 
Bioclimàtica 

Promociones e Iniciativas Municipales de 
Elche (PIMESA)  

Basque Government - Environment, Territorial 
Planning and Housing 

Ajuntament d’Alcoi   

Ajuntament de Gandia    

Ajuntament d’Onda   

Diputació de València   
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Step 2. Demand side focus - Valencia 

D. Summary 
 

 

Figure 10.- Valencia citizen engagement ecosystem (Valencia city pilot) 

 


